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paper text:

ABORDARI REFERITOARE LA ANALIZA S| EVALUAREA SISTEMULUI TURISTIC URBAN DIN CADRUL
DESTINATIILOR TURISTICE URBANE Abstract Orasul reprezinta un spatiu care are o functionalitate
complexa ce se bazeaza pe utilitatea zonelor sale, care imprima o calitate a vietii si o specificitate a locului,
dar se bazeaza si pe esteticul arhitectural care determina un lifestyle local dar si un potential ce poate fi
valorificat prin activitati turistice. Studiul are ca obiectiv identificarea caracteristicilor turismului care se
desfasoara n orase si a elementelor unui sistem turistic urban. Abordarile care il vizeaza pe cele din urma
vor fi reprezentate prin profilul city- breakerului, raportul dintre turisticitate si urbanitate pentru
determinarea calitatii locurilor. Aceste elemente se vor aplica ca si studiu de caz la municipiul Craiova, un
oras din Romania de rangul | cu un profil mixt industrial-servicii si cu functie turistica scazuta. Orasul de
acest tip are un sistem turistic urban in conturare, si conform teoriei "oraselor suprapuse” desi domina mai
multe forme de turism (turismul cultural, turismul de afaceri, turismul de shopping, turismul sportiv, vizite la
rude si la prieteni i turismul de recreere), Craiova se axeaza pe tipologia orasului pentru festivaluri,
afaceri, agrement si sport, ca strategie de dezvoltare a sectorului turistic si de intrare pe piata turistica din
Romania. Key words: touristiciate, turism urban, sistem turistic urban,destinatie urbana, urbanitate. JEL
Classification: L83 .INTRODUCERE Turismul a devenit in ultimii 20 de ani un fenomen al lumii
contemporane, remarcandu-se printr- o ampla dinamica, motivatii din cele mai diverse, dar si o multitudine
de forme de manifestare. Turismul este prezentat ca o activitate complexa, cu o multitudine de aspecte, cu
o Tncarcatura economica semnificativa, poztionata la intersectia mai multor ramuri si sectoare economice.
Industria turismului este considerata adesea ca functioneaza ca un vehicul pentru fantezie si dezvoltare
personald, o "industrie de vise”. Abordarea celor doua concepte orasul si turismul intr-un mod sinergic
este aparent dificila, este cert insa faptul ca spatiul urban constituie un suport prielnic pentru desfasurarea
activitatilor economice, implicit a celor turistice. Competitia acerba intre orase pe piata nationala dar si
globala pentru atragerea investitiilor, capitalului, turistilor dar si al unui statut recunoscut face ca sectorul
turistic

29 Turismul urban este

primul rand o activitate de miscare, prin care turistii realizeaza schimburi si transformari de bunuri, valori
individuale si modele culturale, concretizandu-se modelarea unui sistem turistic. Aceasta modelare s-a
dovedit a fi un fenomen dificil pentru ca se afla intr-un contact permanent cu spatiul geografic, avand un
impact asupra acestuia adeseori ireversibil. Influenta fenomenului turistic se resimte la nivelul spatiului
urban creand anumite transformari morfologice urbane. Pe fondul unei mosteniri comuniste, orasele din
Roménia, implicit cel supus studiului, dispun de un potential turistic mai scazut comparativ cu alte orase
europene datorita unui trecut problematic, unei localizari periferice in cadrul Europei, o infrastructura
turistica de cele mai multe ori neglijata, un nivel de infractionalitate ridicat si anumite probleme sociale de
segregare. Aceste aspecte genereaza consecinte pe termen lung asupra orasului, pentru ca afecteaza
industria turismului, dar si economia locala, investitiile, comertul si atractivitatea in randul rezidentilor dar si
a non-rezidentilor (care pot fi de multe ori turisti). I.DEFINIREA TURISMULUI URBAN S| SISTEMULUI
TURISTIC URBAN 1) Turismul urban Turismul este considerat in primul rand o forma de recreere si de a-i
petrece timpul liber (Holloway, 1994) si implica o migcare temporara de persoane in destinatii aflate in
afara spatiului de rezidenta cat si activitati desfasurate in timpul petrecut in destinatia respectiva (Witt,
Brooke and Buckley, 1991), generand si cheltuieli cu impact asupra economiilor locale. Intre turism si oras
exista o relationare foarte clara, bidirectionald, astfel: turismul poate reprezenta o modalitate de abordare
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a orasului, mai ales ca dezvoltarea noilor tehnologii de comunicare si transporturi a creat "un sistem
operator, viabil si dezvoltabil in toate locurile, format din retele materiale si imateriale” (Chaoy, 1994, pp.
26-39, care vorbeste de o moarte a orasului propriu-zis si o suprematie a urbanului). Prin activitatile
turistice sunt extrem de bine valorificate anumite rute/strazi ale orasului, centrul istoric al acestuia (cu
activitatile sale culturale, festivaluri, spectacole stradale etc.), care devin spatii turistice, turismul
alimentand de fapt existenta unui oras si redandu-i acestuia centralitatea (turistii sunt atrasi de cele mai
multe ori de aceasta parte a orasului $i mai putin de zonele periferice si periurbane). Orasul devine astfel
obiect de studiu pentru turismul urban, si este cautat de turistii care doresc sa iasa din rutina zilnica si care
cauta extraordinarul (Urry, 1990, p. 11). Interesant este faptul ca vizitatorii unui oras sunt tot de
provenienta urband, iar alegerea lor este justificata prin faptul ca orasul este concentrarea spatiala
(densitatea) a unui maxim de obiecte sociale, caracterizate de diversitate (Lévy, 1999, p.285), orasul
alimenteaza astfel turismul si turismul alimenteaza orasul, creand un cerc vicios. Turismul urban a
cunoscut o dezvoltare foarte importanta in timpul anilor '90, care se inscrie in migcarea de globalizare si
de crestere a competitiei intre orage ce i-a determinat pe actorii publici sa considere orasul un produs ce
trebuie poztionat cat mai bine pe o piata concurentiala pentru a evidentia unicitatea orasului, mai precis
identitatea sa urbana, care face legatura intre comunitatea umana si teritoriul urbanizat. Dat fiind
dinamismul orasului si a functiilor sale si metamorfozele de-a lungul timpului, a fost dificil de sesizat si
cuantificat turismul urban in cadrul tuturor celorlalte functii ale orasului. Datorita schimbarilor
comportamentale si a tendintelor, orasul s-a transformat intr-un centru cultural, un loc de relaxare, unde
se pot face cumparaturi etc. Astfel se poate afirma ca turismul urban este o caracteristica integranta a
vietii urbane (Howie, 2003, p.93). Law (1993) mentioneaza patru factori principali care au impulsionat
turismul urban: decaderea industriei, nevoia aparitiei unor noi activitati economice, turismul este o industrie
de crestere economica si un motiv de regenerare si revitalizare a centrelor urbane. Acesti factori au dus la
doua tipuri de urbanizari turistice: reconversia spatiilor industriale in spatii turistice si dezvoltarea unor noi
statiuni turistice. Turismul urban a fost analizat si de Comisia Europeanda, DG Enterprise- Tourism Unit in
2000 in studiul

26”Towards quality urban tourism. Integrated quality management (IQM) of

urban tourist destinations”

efectuat in 15 destinatii urbane europene in care se urmarea calitatea acestei forme de turism (Comisia
Europeand, DG Enterprise- Tourism Unit, 2000, p. 21-26). Contextul general european releva faptul ca
turismul este vazut ca baza unei politici de dezvoltare urbana care combina o ofertd competitiva pentru a
intdmpina asteptarile vizitatorilor cu o contributie pozitiva la dezvoltarea oraselor si a starii de bine a
rezidentilor sai. Un oras turistic este descris de doua elemente interdependente: - realitatea interna
geografica, coerenta (actori urbani care interactioneaza si coopereaza, si isi adopta propriile decizii si
politici) si realitatea externa, bazata pe imaginea si perceptia celorlalti, non-rezidenti ai spatiului urban,
adica semnificatia, identitatea acelui loc pentru un turist. Evaluarea consecintelor turismului urban,
desfasurat in cadrul orasului, trebuie sa exploreze aspectele sale simbolice, tinand cont si de aspectele
economice ale acestui fenomen pentru ca turismul este o componenta semnificativa a economiei orasului,
constituind uneori chiar elementul cheie. Cei care lucreaza in industria turismului, la care se adauga actorii
publici, sunt primii creatori si reproducatori ai "atractiilor” turistice. In dezvoltarea si marketingul pietei
locale, ei trebuie sa transmita elemente iesite din comun pentru a le servi scopului economic de a atrage
oamenii n orase, asigurand turistii ca vin in locuri sigure in care se vor simti confortabil. Rezultatul este
crearea spatiului turistic, in care simultan viztatorii experimenteaza noul, familiaritatea, emotia si siguranta.
Acest fapt influenteaza si resursa umana care lucreaza direct in industria turistica si a serviciilor turistice.
in plus, transformarea spatiului urban ce este destinat utilizarii turistice i influenteaza poztiv si pe cei din
afara industriei turistice, care au acces in oras si la oportunitatile oferite de acesta. Turismul devine astfel
un produs vandabil ce contine dimensiuni materiale, respectiv produse directe (locuri de munca si
aducerea de castiguri) si indirecte (structurare sociala, costuri de oportunitate si acces in oras) si
dimensiuni non-materiale, simbolice ce includ crearea si promovarea unor atractii turistice urbane
"autentice” si a semnificatiei lor ce o detin in constiinta vizitatorului. 2) Tipuri de orase turistice Diversitatea
formelor de turism care interfereaza cu turismul urban denota o complexitate a fenomenului turistic din
orage, unde se mai intélnesc si turismul cultural, turismul de afaceri, turismul de shopping, turismul sportiv,
vizite la rude si la prieteni i turismul de recreere, menit atat pentru turisti cat si pentru rezidenti
(Gheorghilas, 2004, p.12). Factorii care influenteaza complexitatea turismului urban tin de dimensiunea
orasului, istoria si patrimoniul sau, de morfologia urbana si de calitatea mediului, de localizarea geografica,
dar si de imagine. Dezindustrializarea si restructurarea economica au sprijinit turismul urban in tarile
dezvoltate sau in curs de dezvoltare. Ashworth & Tunbridge (1990) indica ca pentru a-si consolida pozitia
competitiva, multe zone urbane si-au valorificat cultura si patrimoniul. Turismul de masa standardizat dintre
anii 1950 si 1970 a evoluat intr-o forma noua de turism marcata de flexibilitate ridicata, segmentare
accentuata si integrare pe orizontala. Impactul globalizarii asupra urbanizarii turistice a avut drept rezultat
aparitia produselor turistice omogene (Boniface, 1995; Pearce, 2001; Urry, 1990), deoarece majoritatea
spatiilor urbane imita proiecte ce au fost realizate in alte orase. Van den Berg si colab. (1995) se opun
acestui aspect considerand ca orice imitatie atrage decaderea destinatiei turistice, "originalitatea este un
punct forte major din moment ce curiozitatea este cea care atrage turistii”


javascript:openDSC(1877045279, 304, '3499');

15(Van den Berg, Van der Borg, & Van der Meer, 1995,

p.14). Arta poate fi considerata patrimoniu sau cel putin sa devina o resursa de patrimoniu conform lui
Ashworth si Tunbridge (1990). Spatiul turistic trebuie sa detina o infrastructura specifica activitatilor
turistice si un flux de turisti care sa il frecventeze, daca nu detine o baza tehnico- materiald atunci este
vorba doar de un punct turistic sau sit turistic. Atat rezidentii cat si turistii percep diferit realitatea
geografica, spatiul turistic fiind un rezultat al acestui proces perceptual, de cele mai multe ori turigtii
adaugandu-i sens si consistenta spatiului turistic. Spatiile turistice din orase se concretizeaza in centrele
istorice, in zonele periurbane cu agrement si in franja urbana. In functie de elementele culturale si de
patrimoniu prezente in fiecare spatiu urban, acestea sunt valorificate local determinand o predominanta a
unei forme de turism care se practica in spatiul urban sau o grupare a acestora. Se identifica astfel
urmatoarele orasge cu activitati turistice: orasele istorice, cele cultural-istorice si cele patrimoniu, care
valorifica resursa antropica a patrimoniul mobil si imobil, vestigii istorice, orasele pentru afaceri, sport si
agrement, ce valorifica sectorul de business, si orasele care mizeaza pe latura de teatru, arta, festivaluri,
toate cuprinse in sfera artistico-culturala a unui oras (Ashworth si Tunbridge, 1990). Orasele care au un
caracter multifunctional determina si o tipologie complexa a vizitatorilor, pentru ca acestia au o cerere
ridicata si utilizeaza diferite resurse din cadrul orasului (fig. 21). Conform teoriei "oraselor suprapuse”
orasul turistic are mai multe tipologii care dispun de diferite resurse urbane, astfel: orasul istoric (cu
monumente istorice, muzee, galerii de arta, teatre si sali de concerte), orasul cultural (cu muzee, teatre),
orasul cu viata de noapte (baruri, cluburi, cafenele, restaurante), orasul pentru cumparaturi (magazine,
cafenele, restaurante) si orasul polivalent care le include pe toate (Burtenshaw si colab., 1991). Pentru
fiecare din aceste resurse urbane exista o cerere turistica si iau nastere legaturi functionale intre diferitele
forme de turism practicate in oras (recreere, agrement, afaceri, cumparaturi) si turisti. Figure 1 - Legaturile
functionale intre cerere si resurse turistice intr-un oras turistic (sursa: adaptare dupa Burtenshaw si colab.,
1991) Efectele unui oras mono-functional turistic au fost extrem de discutate mai ales in momentele de
criza economica cand are loc un declin al cererii turistice. Crearea "falsilor turisti” care evita preturile mari
si nu se cazeaza in destinatie, alegand sa mearga in comunitatile din apropiere, pot reprezenta un pericol
pentru sectorul turistic urban. 3) Sistemul turistic urban Sistemul turistic este format din geosistem
(ansamblul ecosistemului ce depinde de factorii naturali), teritoriu (format din accesibilitate, resurse
naturale, patrimoniu turistic, infrastructura turistica) si peisaj (partea vizibila a teritoriului). Analiza spatiala
este un instrument in dezvoltarea turistica si un mijloc de analiza a ofertei si a cererii turistice. Modelul
sistemului turistic poate fi evidentiat si in raport cu caracteristicile spatiilor turistice urbane si cu produsul
turistic urban (fig. 23). Figure 2 - Principalele relatii in cadrul unui sistem turistic urban (sursa: adaptat
dupa Van den Berg si colab., 1995) Conform lui Van den Berg si colab. (1995) produsul turistic urban este
format din cinci componente: produsul turistic primar, produs turistic complementar, imaginea turistica,
accesibilitatea externa (ajungerea la destinatie) si accesibilitatea interna (deplasarea cu usurinta in cadrul
destinatiei). Astfel sistemul turistic este segmentat in sistemul | format din factori decisivi, respectiv
produsul turistic primar si complementar, care alcatuiesc un produs turistic complet, imaginea turistica
(exercitata prin perceptia pietei) si accesibilitatea interna si externa la destinatie. Acest sistem prim nu
poate functiona fara influentele sectorului public si privat, ce alcatuiesc sistemul Il, care au o influenta
majora asupra produsului turistic si asupra atractivitatii turismului urban. L ABORDARI ALE SISTEMULUI
TURISTIC URBAN 4) Craiova ca studiu de caz Pentru a evidentia aspectele teoretice prezentate anterior
vom aborda dintr-o perspectiva diferita acest sistem turistic urban cu aplicabilitate la nivelul municipiului
Craiova. Ca si caracteristici de bazd municipiul este situat in Regiunea Sud-Vest Oltenia, fiind capitala
acesteia si resedinta judetului Dolj. Este cotat drept un oras de rang | avand un profil functional mixt
industrial-servicii, cu un sector turistic mai putin dezvoltat, desi autoritatile manifesta dorinta de a-I
introduce pe piata turisticd a Romaniei, incercand sa dezvolte un produs turistic axat pe cultura si pe
realizarea de festivaluri, concerte, manifestari stiintifice si afaceri. Functiile preponderente ale regiunii au
fost de natura agricola si industriald, in perioada comunista realizandu-se o industrializare fortata in orase.
Necorelarea procesului de industrializare cu resursele reale ale regiunii si cu capacitatea fortei de munca a
condus la o dezvoltare urbana haotica, fara legatura intre investitiilor legate de fondul de locuinte,
infrastructura si obiective sociale. Problema apare dupa 1989 cand o data cu prabusirea sistemului
comunist elementele economice ale regiunii prezinta anumite disfunctionalitati pentru ca nu s-au mai putut
adapta noilor cerinte ale pietei economice. Din punct de vedere turistic, la nivelul municipiului persoanele
angrenate Tn sectorul hotelurilor si restaurantelor este extrem de redus, aproximativ 2,5% din totalul
salariatilor din sectorul serviciilor, respectiv 1770 salariati in 2008, 1418 salariati in 2009 si 1389 in 2010,
dintr-un total de aproximativ 65.000 salariati anual in sectorul serviciilor municipiului Craiova (Badita,
2013). Poztionarea sectorului turistic releva astfel un aport redus al turismului in economia orasului si o
angrenare a unui procent scazut din populatia municipiului in activitati de tip HORECA, evidentjind o
fnsemnatate scazuta la nivel economic pe care o are turismul in viata Craiovei. Un studiu de perceptie
realizat la nivelul municipiului releva ca turistii vin in municipiu in interes profesional si de afaceri (52%), in
interes personal (42%) si in scop cultural (33%), majoritatea turistilor alegand sa viziteze centrul datorita
obiectivelor istorice (27%) si preturilor reduse (39%). Turistii vin s& viziteze Craiova doar in week-end
(98%) dezvoltandu-se astfel un turism de week-end, orasul fiind vazut ca un centru comercial —universitar
mai degraba decat unul turistic (Badita, 2012b). Abordarea sistemului turistic urban se va face prin
relevarea caracteristicilor turismului urban si produsului turistic al municipiului (raport oferta-cerere
turistica, profil city-beaker si calitatea locului); accesibilitatea, piata turistica si contextul general turistic fiind
deja surprins in alte studii intreprinse anterior (Badita, 2012a, 2012b) in acest context turistic, sistemul
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urban turistic craiovean se bazeaza pe o oferta turistica reprezentata de resurse atractive de natura
antropica, variate structural, fizionomic si functional, putéand determina constituirea unor fluxuri turistice
convergente care sa o valorifice eficient din punct de vedere social si economic. Poztionarea municipiului
n lunca Jiului si desfasurarea sa in trepte usoare datorita prezentei teraselor a determinat ca zonele
drenate sa constituie areale pentru agrement. Vestigiile istorice din zona accentueaza mostenirea istorica
importanta a intregii regiuni Oltenia. Patrimoniul turistic antropic este evidentiat in listele cu monumentele
istorice din 2004 (310 monumente) si 2010 (313 monumente) ale Ministerului Culturii i Patrimoniului
National, neexistand diferente majore intre cei 2 ani de referinta (Badita, 2012a). Analiza gradului de
concentrare a obiectivelor in municipiu reliefeaza o distributie discontinud, cu o concentrare mare in
special in zona centrala a orasului si cu preponderenta n centrul istoric si prezenta redusa ca tipologie,
atractivitate, ca numar in cartierele dormitor si in zonele periferice orasului. Per ansamblu este evidenta
varietatea si complexitatea monumentelor istorice existente suscitand si activitatea turistica in special
pentru consumatorii de turism cultural si istoric (fig.109) (Badita, 2013). Figure 3 - Gradul de concentrare a
obiectivelor turistice (%) pe cartiere in municipiul Craiova (sursa: Badita, 2013) Potentialul generator de
imagine n municipiul studiat are la baza o oferta turistica ce se adreseaza unui turism de tranzit, datorita
pozitionarii orasului la intersectia cailor de comunicatie in partea de sud-vest a tarii, unui turism de afaceri
care are la baza industria automotive prin compania Ford, unui turism stiintific prin prezenta Universitatii
din Craiova, ca si institutie de invatamant superior ce detine monopolul in regiune dar si un turism cultural-
recreativ datoritd numeroaselor obiective incluse in patrimoniul cultural national. Cererea turistica este
redusa nregistrandu-se 55.000 de turisti in 2007, 2008 si doar 25.000 in 2010 (Badita, 2012a). Conform
schemei logice a lui Micksch (1951 apud Cocean si colab., 2005, p.283), care reflecta in contextul unei
amenaijari turistice adecvate relatia dintre oferta turistica si cererea turistica, municipiul are oferta si
cererea turistica concentrata — specifica obiectivelor turistice bine individualizate sau unice din marile
orase sau din zonele periurbane ale acestora, spre care converg fluxurile turistice dintr-o zona urbana
apropiata; pe langa obiectivele din municipiu, in special din zona centrala, exista si baza turistica in zona
periurbana a acestuia, iar in general majoritatea fluxurilor care converg catre aceasta zona sunt cele
interne, nationale din proximitatea municipiului si foarte putin fluxurile internationale, cel putin pana la
nivelul anului 2011. Facand referire la tipologia spatiilor turistice urbane, exista modele care releva
anumite tipuri structurale de orase in care spatiul turistic a capatat o anumita forma si nucleul s-a
individualizat intr-un mod sau altul. Un astfel de model este elaborat de Giotart in 1989 in care evidentiaza
4 tipuri structurale de spatii urbane turistice: spatiul turistic urban traditional bipolar sau polinuclear, cel
polivalent multipolar si polinuclear, spatiu urban polivalent unipolar si mononuclear si spatiile urbane
specializate unipolare, bipolare sau polinucleare. Tipologia spatiului studiat se incadreaza in spatiul
polivalent cu concentratje turistica unipolara si mononucleara, deoarece se individualizeaza zona centrala
a municipiului care concentreaza cea mai mare parte a obiectivelor turistice si care atrage si cei mai multi
turisti, urméand apoi ca doar zona periurbana sa mai dispuna de oferta turistica in special pentru recreere,
agrement sau tranzt. 5) Profulul City-breaker-ului Fiind vorba de practicarea unui turism urban de week-
end, asa numitul city-break, ce se desfasoara intr-un interval de timp redus (maxim 2 zle) este necesara
intelegerea profilului city-breaker-ului (tabel 4), respectiv a turistului urban care are nevoie de servicii
turistice facile si la indemana pentru ca are un timp limitat alocat calatoriei. Patrimoniul turistic urban
constituie o resursa importanta pentru acesta, avand nevoie de o informare adecvata in oras (centru de
informare turistica, pliante etc.). Tabel 1 Profilul city-breaker-ului Profilul city-breaker-ului Orasul care i se
potriveste - impulsivul: decide Orasul magic, care tardiv sa plece in mod incanta prin oferta spontan in
calatorie, turistica bogata atras de ofertele "last- minute” - aventurierul: calatoria este emotionala si
geografica, avand dorinta permanenta de a descoperi lucruri noi si de a iesi din rutina cotidiana -anxiosul:
se asigura ca orice calatorie sa fie bine organizata, cu toate elementele prestabilite si bine puse la punct -
inteligentul: el descopera oferta exceptionald, maximizeaza raportul calitate / pret, si isi optimizeaza
sederea Sursa: Juguet, 2009 Orasul extraordinar care fi permite sa iasa din cotidian Orasul practic cu
numeroase servicii turistice la dispozitie, orasul convenabil si eficient Orasul recreativ, cu mult divertisment
si agrement Nevoile unui vizitator urban vizeaza deplasarea realizata cu usurinta daca exista accesibilitate
prin marcaje turistice care ghideaza vizitarea pe jos a orasului, placerea descoperirii (a se cultiva si
recrea), accesul la facilitati de prima necesitate si la servicii turistice (Wastiaux, 2009, p.42). Din cele patru
tipologii de turisti city-break er se pot evidentiaza anxiosul si inteligentul la nivelul municipiului Craiova care
cauta un oras practic, cu o oferta turistica pentru recreere si divertisment. 6) Raportul intre turisticitate si
urbanitate pentru a determina calitatea locurilor si a turismului Abordarile noi referitoare la calitatea
locurilor relevéa evidentierea raportului dintre dou& caracteristici urbane si turistice: turisticitatea si
urbanitatea. Turisticitatea este analiza potentialului atractiv al unui loc turistic (de multe ori evidentiat prin
nr. locuri cazare /nr. locuinte). Orice teritoriu define o anumita turisticitate sau un potential atractiv teoretic
conform lui Lozato-Giotart si Balfet (2004) ( apud Juganaru, 2007, p.315). Fara o buna infrastructura de
acces si de primire, turisticitatea unei destinatii poate raméane doar la stadiul teoretic. Urbanitatea este
calitatea oamenilor de a locui toti intr-un oras, Schoonbrodt (1997) spunea ca aceasta este "etica
coexistentei datorita careia e posibila trairea unor raporturi sociale in orag intr-o maniera pozitiva” (p.37).
Termenul se refera de obicei la calitatea unui spatiu locuit si partajat, care permite relatiile de vecinatate,
ntalnirile curtenitoare si civile unul cu celalalt” (Soulier, 1998, apud Huet, 1998, p.211). Lévy (1999)
defineste urbanitatea "ceea ce face dintr-un oras, un oras”, adica esenta orasului, insusii el definea orasul
ca obiect spatial care concentreaza cel mai bine relatia densitate-diversitate, existand de fapt un grad de
urbanitate. Maximul de urbanitate se concentreaza in oras si minimul in afara orasului. Astfel Lévy spunea
ca urbanitatea este orasul, astfel urbanitatea este urbanul. Lussault apud Lévy il considera "caracterul
urban al unui spatju” (p.966). Turisticitatea si urbanitatea pot defini calitatea locurilor, care este



caracteristica unui obiect, loc, si este o notiune relativa si obiectiva. Conceptul de recreational turn se
bazeaza pe o idee a calitatjii noi a spatiilor urbane prin marirea recreerii si a turismului. Calitatea urbana
depinde de prezenta turistilor in acele locuri (Stock, 2007). Un oras real — un loc definit de o anumita
calitate a urbanitatii este definit prin calitatea turistica (fig. 24). Se remarca ca un loc turistic are un grad
mare de turisticitate, insa o urbanitate scazuta. Spatiile ca orasele, statiunile poseda cele doua
caracteristici, incat sunt spatii cu o calitate ridicata pentru practicarea turismului. Suburbiile sau spatiile
periurbane sunt considerate a avea grade scazute de turisticitate sau Figure 4 - Raportul turisticitate si
urbanitate pentru diferite tipuri de locuri turistice (sursa: prelucrare Sombret, 2007) urbanitate, de altfel
avand o calitate si o atractivitate turistica scazuta. Exista si exceptii de la aceste cazuri, in orasele in care
periurbanul detine functia turisticad mai accentuata decat centrul orasului. Modelul se poate plia si la nivelul
orasului studiat prin faptul ca detine o turisticitate si o urbanitate peste medie, care indica o calitate medie-
ridicata a locurilor. IV.CONCLUZII In societatea contemporana turismul reprezintd un domeniu distinct de
activitate, o componenta esentiala a vietii economice si sociale pentru numeroase state, care vad in prin
continutul si rolul lui potentialul turistic un generator real de venituri. este setul de resurse sau activitati
turistice localizate Tn orase si oferite vizitatorilor ce vin din alte parti (Vighetti, 1994). Schimbarile comporta
mentale au determinat ca orasele sa fie centre ale culturii si locuri de recreere, liber in spatiile publice
localizate in special in centrul oraselor. Astfel turismul urban turistii petrecandu-si timpul Multe teorii
considera turismul urban a fi mai degraba accidental decat fac ut cu intentie (Ashworth & Tunbridge,
1990). In Craiova se remarcé un turism de o z — doua, dominand turismul de tranzt, vizitandu-se si zonele
din urban caracterizat de vizitele S-a estimat ca 80% din vizitele in orase reprezinta un turism urban pur pe
cand 20% este un turism complementar, vizitarea oraselor fiind asociata cu alte forme de turism. Astfel
oamenii de afaceri, delegatii la conferinte sunt vizitatori "accidentali” care petrec o scurta perioada de timp
in oras. periurban pentru agrement. Sistemul turistic urban craiovean are un produs turistic bazat pe o
ofertd si o cerere concentrata intr-o amenajare care releva un spatiu polivalent cu concentratie turistica
unipolara si mononucleara, deoarece se individualizeaza zona centrala a municipiului care concentreaza
cea mai mare parte a obiectivelor turistice si care atrage si cei mai multi turisti. Calitatea locului este medie
spre ridicata conform raportului turisticitate — urbanitate cu existenta unui potential turistic ce poate fi
valorificat prin crearea unui sistem de organizare a managementului destinatiei urbane, asa numitul DMO
(Destination Management Organization), respectiv o dezvoltare a turismului cultural-istoric. Sistemul turistic
urban se poate dezvolta dat fiind contextul permisiv social si se poate crea un produs turistic care sa se
bazeze pe o accesibilitate externa si interna bunéa care sa genereze si o imagine atractiva a destinatiei
turistice. Orasul studiat a devenit astfel centrul unde se pot desfasura o multitudine de activitati turistice,
deoarece autoritatile sunt din ce in ce mai preocupate de organizarea unor evenimente de anvergura,
zone recreationale, conservar ea si protectia obiectivelor turistice patrimoniu, pentru a atrage un numar
cat mai mare de turisti. V.BIBLIOGRAFIE 1.
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APPROACHES TO THE ANALYSIS AND EVALUATION OF URBAN TOURISM SYSTEM WITHIN URBAN
DESTINATIONS Abstract The city is an area that has a complex functionality which is based on the utility of
its zones that imprint a quality of life and a specificity to the place, but it is also based on the architectural
aesthetics which determines a local lifestyle and a potential which can be exploited through tourist
activities. The study aims

5to identify the characteristics of the urban tourism and the

elements of an urban tourism system, which will be approached by identifying the city-breaker profile, the
relation between turisticity and urbanity to determine the quality of places. These elements will be applied
as a case study in Craiova, a first rank city in Romania with a mixed industrial and services economical
profile, and with a low tourism function. This type of city has an urban tourism system which starts to take
shape, and according to the theory of "overlapping cities" although there are many forms of tourismin a
city (cultural, business, shopping, sports tourism, visiting relatives and friends and recreational tourism),
Craiova focuses on the typology of the city for festivals, business, leisure and sport,

37 the tourism sector for entering

tourism market of Romania. Key words: touristicity, urban tourism, urban tourism system, urban
destination, urbanity. JEL Classification: L83 VI.INTRODUCTION Tourism has become in the last 20 years
a phenomenon of the contemporary world, standing out by a broad dynamics, very diverse motivations,
and a multitude of forms. Tourism is

1a complex activity with a multitude of issues, with a significant economic load,

positioned at the intersection of several branches and economical sectors.

The tourism and travel industry is often considered to function as a mechanism for fantasy and personal
development, the so called "industry of dreams." Addressing the two concepts, tourism and the city, in a
synergistic way is apparently difficult, but it is certain that urban space is a favourable support for
economic activities, thereby, for tourist activities. The hard competition between cities on the national and
global market to attract investments, capital, tourists and a recognized status determines the tourism
sector to play an increasingly important role. Urban tourism is primarily a movement activity through which
tourists make exchanges and transformations of goods, individual values and cultural models, shaping in
this way a tourism system. This modeling has proven to be a difficult phenomenon because it is in constant
contact with the geographical space, having an impact on it often irreversible. The influence of the tourism
phenomenon on the urban space creates certain urban morphological transformations. Amid a communist
legacy, the cities in Romania, implicitly the studied one, have a lower tourism potential compared to other
European cities due to a problematic past, a peripheral location within Europe, a tourist infrastructure often
neglected, a high level of crime and social problems of segregation. This produces long-term
consequences on the city, because it affects the tourism industry and the local economy, the investments,
the trade and the attractiveness among both residents and non-residents (who are often tourists) of the
city. VILDEFINING URBAN TOURISM AND URBAN TOURISM SYSTEM 7) Urban tourism Tourism is
considered primarily a form of recreation and of

1spending the spare time (Holloway, 1994) and involves a temporary movement of
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people to destinations outside the area of residence and activities in the

destination during the time spent there (Witt, Brooke and Buckley, 1991),

generating expenses with impact on local economies. There is a very clear bidirectional relationship
between tourism and the city: tourism can be a way to approach the city, especially since the development
of new technologies of communication and transportation has created "an operative, viable and developed
system in all the places, consisting of material and immaterial networks "(Chaoy, 1994, pp. 26-39, which
speaks of a dying city and the supremacy of the urban areas). There are extremely well capitalized certain
routes / streets of the city, the historic center (with its cultural activities, festivals, street performances, etc.)
through tourism activities, which become tourist places; the tourism influences the existence of a city and
renders its centrality (the tourists are often attracted by this part of the city and less by the peripheral and
peri-urban areas). The city becomes the object of study for urban tourism, and it is sought by tourists who
want to escape from their daily routine and who seek the fantastic places (Urry, 1990, p. 11). It is worth
mentioning that the visitors of a city are also of urban provenance, and their choice is justified

42by the fact that the city is the

spatial concentration (density) of a maximum of social objects characterized by diversity (Lévy, 1999,
p.285); the city influences the tourism and the tourism influences the city, creating a vicious circle. Urban
tourism has developed during the 90's, which corresponds to the movement of globalization and increasing
competition between cities, prompting the public actors to consider the city a product to be better
positioned in a competitive market

22in order to highlight the uniqueness of the city, specifically the

urban identity, linking the human community and the urbanized territory. Given the dynamism of the city
and its functions and metamorphoses over time, it was difficult to see and quantify the urban tourism within
the other functions of the city. Due to the behavioral changes and trends, the city has turned into a cultural
center, a place to relax, a place to shop etc. Thus it can be said that urban tourism is an integrated feature
of urban life (Howie, 2003, p.93).

22Law (1993) mentions four main factors that have boosted the urban tourism:

the industry decline, the need of new economic activities, tourism is a growth industry and a reason for
regeneration and revitalization of urban centers. These factors have led to two types of tourism
urbanization: conversion of industrial spaces into tourist areas and the development of new tourist resorts.
Urban tourism has been also analyzed by the European Commission , DG Enterprise - Tourism Unit in
2000 in the study "

25Towards quality urban tourism. Integrated quality management ( IQM ) of

urban tourist destinations" conducted in 15 European urban

destinations which observed the quality of this form of tourism (European Commission, DG Enterprise -
Tourism Unit, 2000, pp. 21-26). The general European context shows that

13tourism is seen as the basis of urban development policy that combines a
competitive supply to meet visitors' expectations with a positive contribution

to the development of cities and

of the welfare of their residents. A touristic city is described by two interrelated elements: - internal
geographical reality, which is coherent ( urban actors interact and cooperate, and adopt decisions and
policies) and external reality, based on the image and perception of the non- residents, i.e. the meaning,
the identity of that place for a tourist. The assessment of the consequences of urban tourism should
explore its symbolic aspects, taking into account the economic aspects of this phenomenon because
tourism is a significant component of the city's economy, sometimes being the key element. Those working
in the tourism industry, plus the public actors, are the first creators and promotors of the tourist
"attractions". In developing and marketing the local places, they must deliver extraordinary elements to
serve the economic purpose to attract people to the cities, ensuring the visitors that they come in safe
places where they will feel comfortable. The result is the creation of tourist space, where the visitors
experiment the new, the familiarity, the excitement and the safety feelings. This influences the human
resources that work directly in the tourism industry and tourism services. In addition, the transformation of
urban space that is intended for tourism influence in a positive manner the other industries as well, the
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persons having more access to the city and to the opportunities it offers. Thus tourism becomes a
marketable product containing material dimensions, i.e. direct products (providing jobs and income) and
indirect products (social structure, opportunity costs, and access to the city) and non-material, symbolic
dimensions which include the creating and promoting of some urban "authentic" attractions and their
significance that they hold in the visitor consciousness. 8) Types of touristic cities The diverse forms of
tourism that interfere with urban tourism show the complexity of tourism phenomenon in the cities, where
there are also some

31other forms of tourism such as cultural tourism, business tourism, shopping

tourism,

sports tourism, visiting relatives and friends and leisure tourism, meant both for tourists and residents
(Gheorghilag, 2004, p.12). The factors influencing the complexity of urban tourism are related to the size of
the city, its history and heritage, the urban morphology, the quality of environment, the geographical
location and the destination image. The deindustrialization and economic restructuring have helped urban
tourism in the developed or developing countries. Ashworth & Tunbridge (1990) indicate that in order to
strengthen its competitive position, many urban areas have capitalized their culture and heritage. The
standardized mass tourism between 1950 and 1970 has evolved into a new form of tourism characterized
by high flexibility, enhanced segmentation and horizontal integration. The impact of globalization on tourism
urbanization has resulted in the emergence of homogeneous tourism products (Boniface, 1995; Pearce,
2001; Urry, 1990), because most urban areas imitate projects which were carried out in other cities. Van
den Berg et al. (1995) contradict this aspect considering that imitation entail the decline of any tourist
destination, "the

30originality is a major strength since curiosity is what attracts tourists"

15(Van den Berg, Van der Borg, & Van der Meer, 1995,

p .14). Art can be considered heritage or at least become a heritage resource according to

39Ashworth and Tunbridge (1990). The tourist

space needs an infrastructure specific to tourism activities and a flow of tourists to use it, otherwise it is just
a tourist site. Both residents and tourists perceive differently the geographical reality, the tourist space
being a result of this perceptual process, most tourists often adding meaning and consistency to the tourist
space. The tourist spaces in cities are represented by the historical centers, by peri-urban areas with
leisure activities and by the urban fringe. Depending on the cultural and heritage elements present in each
urban area, they are locally capitalized determining a predominance of

35a form of tourism that is practiced in

urban area or of a group of tourism forms. Thus one can identify the following tourist cities: historic cities,
the historical and cultural heritage cities that capitalize the anthropic resources of the movable and
immovable heritage, historical sites; cities for business, sports and recreation and cities that capitalize the
theater, art, festivals, i.e. the artistic and cultural side of the city (Ashworth and Tunbridge, 1990). The
cities that have a multifunctional character determine a complex typology of visitors, because they have a
high demand and use various resources in the city (fig. 1). According to the theory of "overlapping cities”
the tourist city is of several types which have different urban resources, such as: the historic city (with
historical monuments, museums, art galleries, theaters and concert halls), the cultural city (with museums,
theaters), the nightlife city (bars, clubs, cafes, restaurants), the shopping city (shops, cafes, restaurants)
and the polyvalent city that includes all the above mentioned elements (Burtenshaw et al., 1991). For each
of these urban resources there is a tourism demand and functional links are created between the different
forms of tourism in the city (recreation, leisure, business, shopping) and the tourists. Figure 5 — The
functional links between the demand and supply in a touristic city (source: adapted after dupa Burtenshaw
et al.,, 1991) The effects of a mono-functional touristic city were highly discussed especially in times of
economic crisis when there is a decline in tourism demand. The ,false tourists” who avoid high prices and
do not stay in the destination, choosing to go to nearby communities may become a threat to urban
tourism sector. 9) Urban tourism system The tourism system consists of the geosystem (the ecosystem that
depends on natural factors), the territory (consisting of accessibility, natural resources, tourism heritage,
tourist infrastructure) and the landscape (the visible part of the territory). The spatial analysis is a tool for
tourism development and a mean of analyzing the tourism supply and demand. The tourism system can be
highlighted in relation to the characteristics of urban tourist areas and urban tourist product (Fig. 2).
Figure 6 — The main relations within an urban tourism system (source: adapted after
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27Van den Berg et al., 1995) According to Van den Berg et al. (1995) the

urban tourism product consists of five components: the primary tourism product, the complementary
tourism product, the touristic image, the external accesibility (how to reach the destination) and the
domestic accesibility (easy movement within the destination). Thus the tourism system is segmented into
the system | consisting of key factors, namely the primary and complementary tourism product, which form
a complete tourism product, the touristic image (exercised through the market perception) and the internal
and external accessibility of the destination. This first system can not work without the influences of the
public and private sector that form the system II, which

18have a major impact on the tourism product and on the

urban tourism attractivity. VILAPPROACHES TO URBAN TOURISM SYSTEM 10) Craiova

34city as a case study In order to highlight the

theoretical issues presented above we will approach the urban tourism system from a different perspective
with a practical application on Craiova city. In terms of basic features, the city is located in the South-West
Oltenia region, being the capital city of this region and Dolj county seat. It is considered as a first rank city
with a mixed industrial-service functional profile, with a less developed tourist industry, although the
authorities want to market the city, trying to develop a tourism product focused on culture, festivals,
concerts and scientific congresses. The functions of the region were likely agricultural and industrial,
during the communist period a forced industrialization was developed in the cities. The industrialization
process was not correlated with the real resources of the region and with the work force, ledding to a
chaotic urban development, unrelated to the investments on housing, infrastructure and social objectives.
The problem occurs after 1989 when once

36with the collapse of the communist system the economical elements of the

region have recorded disfunctionalities because they

18could not adapt to the new requirements of the

eonomical market. In terms of tourism, in the city the persons number that work in the hotels and
restaurants sectors is extremely low, about 2.5% of all the employees in the service sector, 1770
employees in 2008, 1418 employees in 2009 and 1389 in 2010, from an annual total of about 65,000
employees in the service sector in Craiova (Badita, 2013). The positioning of the tourism sector reveals a
low tourism intake

28in the economy of the city and an involvement of

28a small percentage of the population in the

hospitality activities, highlighting a significant low economic level that tourism has on the market of Craiova
city. A perception study conducted in the city reveals that tourists come to the city for profesional and
business purposes (52%), personal interest (42%) and cultural purposes (33%), most tourists choosing to
visit the center due to the historical landmarks (27%) and low prices (39%). Tourists come to visit Craiova
only on weekends (98%), thus the weekend tourism being among the main forms of tourism in Craiova; the
city was seen as a commercial-university center rather than a touristic one (Badita, 2012b). The urban
tourism system will be approached by highlighting the characteristics of urban tourism and the city tourism
product (the relation supply- demand, the city-beaker profile and the quality of places); the accessibility
and the tourism market being already presented in other studies previously conducted in the city (Badita,
2012a, 2012b). In this touristic context, the urban tourism system in Craiova is based on a tourist supply
represented by attractive anthropogenic resources, which are various in terms of structure, physiognomy
and functionality, and which attract tourist flows which can capitalize effectively, socially and economically
this supply. Located in the Jiu meadow and on its terraces, the drained areas of the city have become
leisure areas. The historic artifacts from the area emphasize the importance of the historical heritage of
Oltenia region. The touristic heritage is highlighted in the lists of historical monuments in 2004 (310
monuments) and 2010 (313 monuments) published
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33by the Ministry of Culture and National Heritage, with no

major differences between the two years of reference (Badita, 2012a). The analysis of the concentration
degree of landmarks in the city reveals a discontinuous distribution, with a high concentration especially in
the city centerand mainly in the historic center and a reduced presence in terms of typology,
attractiveness, number in the peripheric neighborhoods of the city. Overall it is obvious the variety and
complexity of the existing historical monuments which could prompt the 2013). historical and cultural
tourism (fig. 3) (Badita, Figure 7 — The concentration degree (%) of landmarks in the neighbourhoods of
Craiova city (source: Badita, 2013) The touristic potential refers to different forms of tourism such as: a
transit tourism due to the city's location

32at the crossroads of the communication networks in the south- west of the

country, a business tourism

41

automotive industry, a scientific tourism due to the University of Craiova, cultural and leisure tourism due to
the numerous objectives included in the national cultural heritage lists. The tourism demand is low,
recording 55,000 tourists in 2007, 2008 and only 25,000 in 2010 (Badita, 2012a). According to the
Micksch theory (1951 cited by Cocean et al., 2005, p.283), which reflects the appropriate relationship
between tourism supply and tourism demand in terms of tourist facilities, the studied city has a
concentrated tourism supply and demand - specific to the unique landmarks in the cities and in their peri-
urban areas, to which tourist flows converge from the proximity areas; besides the landmarks of the
municipality, especially located in the central area, there is observed a touristic infrastructure in its peri-
urban area; the flows to this city are mainly domestic and very few international (according to the statistical
data in 2011). Referring to the typology of urban tourist areas ,there are patterns that reveal certain
structural tourist cities where the touristic space has a certain form, and where the city center is well
individualized. Such a model is developed by Giotart in 1989 which highlights four structural types of urban
tourist spaces: the traditional bipolar or polynuclear tourist space; the unipolar and mononuclear
polyvalent space; and the specialized unipolar, bipolar or polynuclear urban spaces. The studied area falls
within the polyvalent tourist space with unipolar and mononuclear concentration, because the city center
concentrates most of the landmarks and attracts the most tourists, and the peri-urban area has a tourist
supply focused especially on recreation, leisure or transit tourism. 11) City-breaker profile In the case of
week-end urban tourism, the so- called city-break, that

21takes place over a short period of time (a maximum of

2 days)

21it is necessary to understand the profiles of the

city-breaker (table 1) and of the urban tourist who need easy and handy services because of the limited
available time. Urban touristic heritage is an important resource for them, thus needing adequate
information in town (tourist information centre, leaflets, etc.). Tabel 2 City-breaker profile City-breaker
profile - the impulsive: belatedly decides to go on a spontaneous travel, attracted by last-minute offers -
the adventurer: the journey is emotional and geographical, with the permanent desire to discover new
things and to get out of the daily routine - the anxious: ensures that any trip to be well organized, with all
the preset and well- established items - the clever: he discovers the exceptional offers, maximizes the
quality/price ratio, and optimizes the stay Source: Juguet, 2009 Matching city The magic city, with rich
touristic offers The extraordinary city that allows one to get out of the daily routine The practical city, with
numerous tourist services available, which are convenient and efficient The recreational town with lots of
entertainment and leisure The needs of an urban visitor center on easy movement if there is touristic
information guide when sight seeing, the fun of discovering (to cultivate and recreat), acces to the
necessary facilities and touristic services (Wastiaux, 2009, p.42). Of the four types of tourist city-breaker
the anxious and the clever type seek Craiova for a practical city, with a rich touristic supply of leisure and
entertainment. 12) The relation between touristicity and urbanity to determine the quality of places and
tourism New approaches relating to the quality of places reveal the relationship between the two urban and
touristic characteristics: touristicity and urbanity. Touristicity is the analysis of the potential of an attractive
tourist place (often revealed by the no. of accommodation places / no. of housings). Any territory holds a
certain touristicity or a theoretically attractive potential according to Lozato -Giotart and Balfet (2004) (cited
by Juganaru, 2007, p. 315). Without a good infrastructure for access and accomodation, the touristicity of
a place remains only theoretical. Urbanity
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18is the quality of the people to live in a

city; Schoonbrodt (1997) says that this is "the ethics of coexistence because of which it is possible to
experience in a city social relations of a positive nature”. The term usually refers to the quality of living and
shared space, which allows neighbourhood relations, civil and courteous meetings" (Soulier, 1998, cited by
Huet, 1998, p. 211). Lévy (1999) defines urbanity "what makes a city a city", that is the essence of the city;
he himself defined the city as a spacial object which best concentrates the relationship between density-
diversity, there being in fact a degree of urbanity. The maximum of urbanity is concentrated in the city and
the minimum outside of it. Thus Lévy asserts that urbanity is the city, urbanity is urban. Lussault cited by
Lévy considers it "the urban character of a space" (p. 966). Touristicity and urbanity can define the quality
that is characteristic for an object, place, and is a relative and objective notion. The concept of recreational
turn

38is based on the idea of the new quality of

urban spaces through increasing tourism and recreation. Urban quality depends on the presence of
tourists in those places (Stock, 2007).

23Areal city - a place defined by a certain quality of urbanicity is defined by the
quality

of tourism (fig. 4). Figure 8 - Raportul turisticitate si urbanitate pentru diferite tipuri de locuri turistice
(sursa: prelucrare Sombret, 2007) It is noted that a touristic place has a large degree of touristicity, but a
low urbanity. Spaces like cities and resorts have the two features, and are thus places with a higher quality
for tourism. The suburbs or peri-urban spaces are considered to have low degrees of touristicity or
urbanity, having a lower touristic quality and attractivity. There are exceptions to this in cities where the
suburb holds a more pronounced touristic function than the center. This model can be applied to the
studied city that has higher than average touristicity and urbanity indicating an average to high quality of
places. IXCONCLUSIONS In modern society

1tourism represents, through its contents and role, a distinct field of activity, an

essential component of economic and social life for ristic potential as a

real Thus urban tourism is the set of resources or many states, which see tou generator of revenue.
touristic activities located in cities and offered to visitors who come from other places (Vighetti, 1994).
Behavioural changes have led cities to become e, with tourists spending located especially in the centers
of culture and leisur their time in public spaces center. Many theories consider urban tourism to be
accidental than on purpose (Ashworth & Tunbridge, 1990). Craiova is noted for one or two days urban
tourism, with transit tourism dominating and leisure peri-urban areas being visited. It was estimated that
80% of visits in cities are rather 20% are complimentary tourism, visiting cities being associated with other
forms of tourism. Business people, delegates to conferences are "accidental" visitors who spend a
Craiova's urban tourism system has a product purely urban tourism while short time in the city. based on
supply and demand focused in an arrangement which reveals a multi-purpose space with a unipolar and
mononuclear tourist concentration because it individualizes the central area of the city which concentrates
most of the landmarks and that also attracts the most tourists. The quality of place is average to high
regarding the relation between turisticity and urbanity with the existence of a touristic potential that can be
exploited by creating a system of urban destination management organization, a so-called DMO
(Destination Management Organization), and the development of cultural and historical tourism. The urban
tourism system can develop given the enabling social context and a touristic product based on good
external and internal accessibility that generate attractive image of a tourist destination can be created.
The studied city has become a centre where one can carry out a multitude of touristic activities, because
the authorities are increasingly more involved with organising large-scale events, recreational areas and
with the conservation and protection of landmarks to attract a larger number of tourists. XREFERENCES
26.
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