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Rezumat

Turismul  reprezintda intr-adevar una  dintre
activitatile economice cu cel mai semnificativ potential
pentru a genera crestere i locuri de munca in UE. In
acceptiune restransd, turismul contribuie in prezent cu
aproximativ 4% la BIP-ul UE, variind intre 2% intr-o serie
de noi state membre i 12% in Malta. Contributia indirecta
a turismului la PIB este mult mai mare, acesta generand
indirect mai mult de 10% din PIB-ul UE si asigurdnd
aproximativ 12% din locurile de munca.
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1. INTRODUCERE

Turismul are o importantd deosebitd in ceea ce
priveste oferta de locuri de munca destinate tinerilor, care
sunt de doud ori mai numerosi in sectorul turismului decat
in restul economiei. In ultimii ani, cresterea ocuparii fortei
de munca 1n sectorul turismului a fost mult mai mare decéat
in restul economiei, turismul aducidndu-si in mod
semnificativ contributia la obiectivul de la Lisabona de a
crea locuri de muncad mai numeroase si mai bune.
Importanta turismului in cadrul economiei comunitare ar
trebui sa continue sa creasca, asteptandu-se in urmatorii ani
o crestere anuald a cererii In materie de turism de peste 3%.

A gasi echilibrul adecvat intre dezvoltarea autonoma
a destinatiilor §i protejarea mediului in care se gésesc
acestea, pe de o parte, si dezvoltarea unei activitati
economice competitive, pe de altd parte, poate constitui o
provocare. Cu toate acestea, activitatea Grupului pentru un
turism durabil a confirmat faptul cd turismul poate, mai
mult decat oricare alti activitate economica, dezvolta
sinergii in strdnsd interactiune cu mediul §i societatea.
Aceasta este cu putintd datorita faptului cd dezvoltarea
destinatiilor turistice este strans legata de mediul natural al
acestora, de caracteristicile culturale, interactiunea sociala,
securitatea §i bundstarea populatiilor locale. Aceste
caracteristici fac din turism motorul principal al conservarii
si dezvoltarii destinatillor - in mod direct, prin
sensibilizarea cu privire le acestea si prin ajutorul pentru
venit si, In mod indirect, prin oferirea unei justificari
economice pentru furnizarea de sprijin din alte surse.

Tendintele globale si priorititile se schimba: mai
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Abstract

Tourism is indeed one of the economic activities
with most significant potential to generate future growth
and employment in the EU. In its narrow definition,
tourism currently contributes some 4% to EU GDP,
varying from about 2% in several new Member States
and 12% in Malta. Its indirect contribution to GDP
creation is much higher - tourism indirectly generates
more than 10% of EU GDP and provides about 12% of
all jobs.
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1. INTRODUCTION

Tourism is particularly important when it comes
to offering job opportunities to young people, who
represent twice as much of the labor force in tourism
than in the rest of the economy. Employment growth in
the tourism sector has been significantly higher than in
the rest of the economy in recent years, making the
sector a significant contributor to the Lisbon objective to
create more and better jobs. The importance of tourism
in the EU economy is likely to continue to increase in
the coming years with the expected annual growth of
tourism demand slightly above 3% in the coming years.

Finding the right balance between an autonomous
development of the destinations and the protection of
their environment on the one side and the development
of a competitive economic activity on the other side may
be challenging. The work of the Tourism Sustainability
Group however confirmed that more than any other
economic activity tourism can develop synergies in close
interaction with environment and society. That is
because the development of tourist destinations is
closely linked to their natural environment, cultural
distinctiveness, social interaction, security and wellbeing
of local populations. These characteristics make tourism
the driving force for the conservation and development
of the destinations — directly through raising awareness
and income support to them, and indirectly by providing
an economic justification for the provision of such
support by others.

Global trends and priorities change — more than
ever the overarching challenge for the tourism sector is
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mult ca oricand, marea provocare pentru sectorul turismului
este de a fi in continuare competitiv, dar si durabil,
recunoscand faptul cd, pe termen lung, competitivitatea
depinde de durabilitate. In mod special, schimbarile
climatice constituie in prezent un aspect fundamental care
impune, de asemenea, industriei turismului sd isi reduca
contributia la emisiile de gaze cu efect de sera, iar
destinatiilor sa se adapteze la cerere si la tipurile de turism
pe care le ofera.

Pe viitor, turismul european se va axa pe calitatea
experientei turistilor — acestia vor realiza cd destinatiile care
acordi o atentie sporitd mediului, angajatilor si
comunitatilor locale sunt cele care, foarte probabil, vor
manifesta mai multa grija pentru turisti. Integrand aspectele
privind durabilitatea in cadrul activitatii lor, partile
interesate din domeniul turismului vor proteja avantajele
concurentiale care fac din Europa cea mai atractiva
destinatie turisticd din lume — vor proteja diversitatea sa
intrinsecd, precum si varietatea peisajelor si a culturilor. De
asemenea, abordand preocuparile privind dezvoltarea
durabila intr-o manierd responsabild din punct de vedere
social, industria turismului va putea oferi produse si servicii
inovatoare, de o calitate si valoare sporita.

wAgenda pentru un turism european durabil si
competitiv’  expusd 1n prezenta lucrare reprezinta
indeplinirea unui angajament pe termen lung al Comisiei
Europene, angajament sprijinit in continuare de cétre
celelalte institutii europene. Aceasta se bazeaza pe raportul
Grupului pentru un turism durabil si pe rezultatele
consultarii publice ulterioare. Agenda reprezintd o noua
contributie la punerea 1n aplicare a Strategiei de la Lisabona
revizuite pentru crestere si locuri de munca si a Strategiei
revizuite de dezvoltare durabila.

2. AGENDA PENTRU UN
EUROPEAN DURABIL SI COMPETITIV

TURISM

Pentru a stabili un echilibru adecvat intre bunastarea
turistilor, nevoile mediului natural si ale mediului cultural,
precum si dezvoltarea §i competitivitatea destinatiilor §i a
intreprinderilor, este necesara o abordare politica integrata
si globala, in cadrul careia toate partile interesate sa
impartageasca aceleasi obiective.

2.1. Obiective privind durabilitatea turismului
european §i provocari care urmeaza a fi abordate

Cadrul comunitar existent pentru dezvoltarea
politicilor economice, sociale si de mediu, bazat pe
Parteneriatul pentru crestere si locuri de munca, precum si
pe Strategia de dezvoltare durabilda, constituie contextul
adecvat pentru realizarea obiectivelor prezentei ,,agende’:
prosperitate economicd, egalitate §i coeziune sociala,
protectie a mediului natural si a culturii.

Aceste obiective ar trebui, de asemenea, s ghideze
partile interesate din cadrul turismului european in politicile
si actiunile lor care influenteaza impactul turismului emitor
european si in sprijinirea turismului ca instrument al

to remain competitive while also embracing
sustainability recognising that, in the long term,
competitiveness depends on sustainability. In particular,
climate change is now seen as a fundamental issue also
requiring the tourism industry to reduce its contribution
to greenhouse gas emissions and the destinations to
adapt to changes in the pattern of demand and in the
types of tourism they offer.

The future of European tourism relies on the
quality of the tourist experience — tourists will recognize
that places that care for the environment, their
employees and local communities are also more likely to
care for them. By integrating sustainability concerns into
their activities, tourism stakeholders will thus protect the
competitive advantages that make Europe the most
attractive tourist destination in the world — its intrinsic
diversity, its variety of landscapes and cultures. In
addition, addressing sustainability concerns in a socially
responsible manner will help the tourism industry to
invent its products and services and increase their quality
and value.

The “Agenda for a sustainable and competitive
European tourism” presented in this Communication
therefore fulfils a long-term commitment taken by the
European Commission and further supported by the
other European institutions. It builds on the Tourism
Sustainability Group report and on the results of the
ensuing public consultation exercise. The agenda
represents a further contribution to the implementation
of the renewed Lisbon Strategy for Growth and Jobs and
of the renewed Sustainable Development Strategy.

2. THE AGENDA FOR A SUSTAINABLE
AND COMPETITIVE EUROPEAN TOURISM

Creating the right balance between the welfare of
tourists, the needs of the natural and cultural
environment and the development and competitiveness
of destinations and businesses requires an integrated and
holistic policy approach where all stakeholders share the
same objectives.

2.1. The objectives for the sustainability of
European tourism and the challenges to be tackled

The existing EU framework for the development
of economic, social and environmental policies based on
the Partnership for Growth and Jobs and on the
Sustainable Development Strategy provides an adequate
background for achieving the objectives of this
"agenda": deliver economic prosperity, social equity and
cohesion and environmental and cultural protection.

These objectives should also guide European
tourism stakeholders in their policies and actions
affecting the impact of outbound tourism from Europe
and in supporting tourism as a tool for the sustainable
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dezvoltarii durabile 1n tarile gazda.

In vederea atingerii acestor obiective, trebuie
abordate o serie de provocdri specifice sectorului
turismului. Acestea includ in principal conservarea si
gestionarea durabild a resurselor naturale si culturale,
reducerea la minimum a utilizarii resurselor si a poludrii in
cadrul destinatiilor turistice, inclusiv producerea de deseuri,
gestionarea schimbarii in interesul bunastarii comunitatii,
reducerea caracterului sezonier al cererii, studierea
impactului asupra mediului pe care il are transportul local
implicat 1n turism, crearea unui turism accesibil tuturor fara
discriminare si imbunatitirea calitdtii locurilor de munca
din sectorul turismului, abordand, de asemenea, in cadrul
politicii Comisiei privind migratia, problema angajarii unor
resortisanti din tdri terte a cdror sedere este ilegala.
Garantarea sigurantei §i securitatii turistilor si a
comunitatilor locale din zonele turistice reprezinta o alta
provocare si, de asemenea, o conditie esentiald pentru
dezvoltarea cu succes a turismului.

Aceste priorititi pot varia in spatiu sau in timp.
Prioritatea care li se va acorda, modalitatea in care vor fi
abordate, precum si sansele pe care le pot oferi variaza de la
caz la caz. Partile interesate trebuie sd continue si
anticipeze si s monitorizeze schimbarile.

Politicile si actiunile trebuie si tind seama de modul
in care cererea si oferta vor fi afectate de provocarile in
materie de mediu - cum ar fi schimbarile climatice si
deficitul de apa -, de dezvoltarile tehnologice sau de alte
aspecte politice, economice si sociale de actualitate. Prin
urmare, ansamblul provocarilor va fi actualizat in mod
periodic, in colaborare cu toate partile interesate.

2.2 Cadru de actiune

Indeplinirea obiectivelor prezentei agende si
abordarea provocarilor mentionate anterior vor necesita o
actiune coerenta care poate fi sprijinitd de politici publice
adecvate: gestionarea durabild a destinatiilor, integrarea
preocuparilor in materie de durabilitate in cadrul mediului
de afaceri si sensibilizarea turistilor cu privire la
durabilitate.

Gestionarea durabild a destinatiilor este esentiala
pentru dezvoltarea turismului, in special prin planificarea
utilizarii eficiente a spatiului si a terenului, precum §i prin
controlul dezvoltarii si prin deciziile de a investi in
infrastructura si servicii.

Garantand faptul cd noua dezvoltare a turismului
este, ca scara si tip, adecvata nevoilor comunitatii locale si
mediului natural, gestionarea durabild poate consolida pe
termen lung performantele economice s§i  pozitia
concurentiald a unei destinatii. Aceasta necesitd un cadru de
sprijin care sd implice toate partile interesate de la nivel
regional si local, precum si o structurd eficientd care sa
faciliteze parteneriatul si conducerea eficace.

O cerintd de bazd pentru intreprinderi este de a
ramane competitive. Actiunile intreprinse in acest scop ar
trebui considerate ca parte a procesului de creare a unui

development of the host countries.

When pursuing these objectives, a number of
challenges proper to the tourism sector will have to be
addressed. These mainly include  sustainable
conservation and management of natural and cultural
resources, minimizing resource use and pollution at
tourism destinations including the production of waste,
managing change in the interests of the well being of the
community, reducing the seasonality of demand,
addressing the environmental impact of transport linked
to tourism, making tourism experiences available to all
without discrimination, and improving the quality of
tourism jobs — also by addressing the issue of
employment of illegally staying third country nationals
in the framework of the Commission migration policy.
Ensuring that tourists as well as the local communities
where tourism services are offered are safe and secure is
a further challenge and also a basic condition for a
successful development of tourism.

These priorities may vary in space or in time. The
priority that will be given to them, the way they will be
tackled and the arising opportunities that can be seized
may vary from place to place. Stakeholders must
continue anticipating and keeping abreast of changes.

Policies and actions need to take into account
how demand and supply will be affected by
environmental challenges — such as climate change and
water scarcity —, technology developments or other
topical political, economic and social issues. Therefore, a
regular update of the set of challenges will be done with
the collaboration of all stakeholders.

2.2. A framework for action

Achieving the objectives of this agenda and
tackling the above mentioned challenges will require a
coherent action which can be supported by appropriate
public policies: sustainable management of destinations,
integration of sustainability concerns by businesses and
sustainability awareness by tourists.

Sustainable destination management is critical
for tourism development, especially through effective
spatial and land use planning and development control
and through investment decisions on infrastructure and
services.

In ensuring that new tourism development is of a
scale and type in keeping with the needs of the local
community and environment, a sustainable management
can reinforce the economic performance and competitive
positioning of a destination in the long-term. It requires a
supportive framework with the involvement of all
regional and local stakeholders and an efficient structure
within which partnership and effective leadership are
facilitated.

A primary requirement of businesses is to remain
competitive. Actions taken in support of this should be
seen as part of the process of delivering sustainability
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caracter durabil, ceea ce reprezintd unul dintre cele mai
importante avantaje concurentiale. Prin urmare, pentru a-si
asigura competitivitatea, viabilitatea §i prosperitatea pe
termen lung, intreprinderile ar trebui si pund mai mult
accent pe integrarea deplind a preocupdrilor privind
durabilitatea 1n cadrul procesului decizional si in cadrul
practicilor si instrumentelor de gestiune ale acestora. Un rol
important in acest proces il au serviciile si asociatiile de
sprijinire a intreprinderilor.

in cele din urma, pentru a inregistra un progres
vizibil, cererea, atat din partea pietei activititilor recreative,
cat si a intreprinderilor, ar trebui sd trimitd semnale mai
puternice si mai coerente. Este necesard sensibilizarea
turistilor pentru a-si putea dezvolta si consolida capacitatea
de a face alegeri 1n favoarea dezvoltarii durabile.
Sensibilizarea cu privire la durabilitate i etica poate facilita
aparitia unor atitudini §i practici individuale responsabile
din partea turistilor. Intelegerea crescandi a consumatorilor
in ceea ce priveste durabilitatea ar putea influenta
intreprinderile sd manifeste interes in aceasta directie si sa
actioneze In consecinta.

2.3. Principii de urmat pentru realizarea unui
turism competitiv si durabil

Pentru a atinge obiectivul unui turism competitiv i
durabil, Comisia invitd toti actorii sa respecte urmatoarele
principii:

% O abordare globali si integrati - In
planificarea si dezvoltarea turismului, ar trebui sa se tina
seama de totalitatea impacturilor pe care acesta le are. De
asemenea, turismul trebuie sa fie bine echilibrat si integrat
in cadrul activitdtilor care au un impact asupra societatii si
mediului.

« Planificarea pe termen lung - Dezvoltarea
durabila se referd la protejarea nevoilor generatiilor
viitoare, precum si ale prezentei generatii. Planificarea pe
termen lung necesitd abilitatea de a sustine actiuni de-a
lungul timpului.

+« Gasirea unui ritm adecvat pentru dezvoltare -
Nivelul, ritmul si forma dezvoltarii ar trebui sa reflecte si sa
respecte caracterul, resursele si nevoile comunitatilor gazda
si ale destinatiilor.

« Implicarea tuturor partilor interesate - O
abordare durabild necesita participarea ampla si angajata in
procesul de luare a deciziilor si de punere in aplicare din
partea tuturor partilor vizate de rezultate.

« Utilizarea celor mai bune cunostinte
disponibile - Politicile si actiunile ar trebui s fie elaborate
pe baza celor mai bune si recente cunostinte disponibile. In
intreaga Europd, ar trebui impartasite informatiile privind
tendintele si efectele turismului, precum §i competentele si
experientele.

+ Reducerea si gestionarea riscurilor (principiul
precautiei) - In cazul in care exista incertitudini cu privire la
rezultate, ar trebui realizatd o evaluare completd si luate
masuri de prevenire pentru a evita producerea de efecte

which is set to represent one of the most important
competitive advantages. In order to ensure their long
term  competitiveness, viability and  prosperity,
businesses should therefore better than before integrate
sustainability concerns fully into their decision making
and management practices and tools. In this process,
business support services and associations have a major
role to play.

Finally, in order to achieve a tangible progress,
the demand side of both the leisure and the business
market should show stronger and more consistent
signals. Tourists need to be addressed in order to develop
and strengthen their critical capacity to make choices in
favor of sustainable development. Sustainability
awareness and ethics can facilitate the creation of
responsible individual attitudes and practices of tourists.
The growing understanding of sustainability of
consumers might vice versa influence businesses to
demonstrate this concern and act accordingly.

2.3. Principles for achieving a competitive
and sustainable tourism

To achieve a competitive and sustainable tourism
the Commission invites all actors to respect the
following principles:

¢+ Take a holistic and integrated approach -
All the various impacts of tourism should be taken into
account in its planning and development. Furthermore,
tourism should be well balanced and integrated with a
whole range of activities that affect society and the
environment.

+ Plan for the long term - Sustainable
development is about taking care of the needs of future
generations as well as our own. Long term planning
requires the ability to sustain actions over time.

¢+ Achieve an appropriate pace and rhythm of

development - The level, pace and shape of
development should reflect and respect the character,
resources and needs of host communities and
destinations.

+« Involve all stakeholders - A sustainable
approach  requires  widespread and committed
participation in decision making and practical

implementation by all those implicated in the outcome.

¢ Use best available knowledge - Policies and
actions should be informed by the latest and best
knowledge available. Information on tourism trends and
impacts, and skills and experience, should be shared
across Europe.

% Minimize and manage risk (the
precautionary principle) - Where there is uncertainty
about outcomes, there should be full evaluation and
preventative action should be taken to avoid damage to
the environment or society.
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daunatoare asupra mediului sau a societétii.

+ Repercutarea efectelor asupra costurilor
(utilizatorul si poluatorul pldtesc) - Preturile ar trebui sa
reflecte costurile reale pentru societate generate de
activitatile de consum si de productie. Aceastd masura nu
vizeaza numai poluarea, ci si utilizarea de echipamente care
genereaza costuri semnificative de gestiune.

+» Stabilirea si respectarea limitelor, acolo unde
este cazul - Ar trebui recunoscutd capacitatea limitd a
anumitor situri §i regiuni, iar acolo unde este cazul, ar
trebui s existe vointa si capacitatea de a limita dezvoltarea
turismului si numarul turistilor.

+ Realizarea unei monitorizari continue -
Durabilitatea presupune intelegerea efectelor si vigilenta cu
privire la acestea, pentru a putea aduce schimbarile si
imbunatatirile necesare.

3.PROGRESE COMUNE

Mai multe parti interesate au recunoscut deja
importanta durabilitatii si depun eforturi pentru a-si
imbunatati prestarea. In ciuda acestor eforturi, este necesar
a se realiza progrese in continuare. Pentru a obtine rezultate
mai semnificative, initiativele existente si cele viitoare ar
trebui sa conlucreze in mod mai vizibil si sinergic.

Prezenta ,,Agendd” urmareste consolidarea unui
astfel de proces voluntar si continuu. Acesta ar trebui
incurajat de catre toate partile interesate din domeniul
turismului din Europa: diferitele niveluri ale administratiei
— autoritati locale, organizatii de gestionare a destinatiilor,
regiuni, state membre — precum si Comisia Europeana,
intreprinderile, turistii si orice alt organism20 pot stimula,
sprijini si influenta turismul.

Domeniul turismului implicd o multitudine de parti
interesate din sectorul privat si din cel public ale caror
competente sunt descentralizate. Prin urmare, este foarte
importantd respectarea principiului  subsidiaritatii i
folosirea unei abordari verticale, de la baza spre varf, care
sd implice acele parti interesate care au competenta si
puterea de a actiona si care contribuie In mod voluntar la
punerea in aplicare a Agendei.

Acesta este motivul pentru care se va pune accentul
pe actiunea comuna la nivelul destinatiilor, desfasurata insa
in cadrul unor politici si actiuni nationale §i comunitare de
sprijinire.

3.1. Rolul partilor interesate

Grupul pentru un turism durabil a creat un cadru de
actiune atribuind responsabilitati vaste si atributii specifice
unor diferite grupuri de parti interesate de punerea in
aplicare a agendei in ceea ce priveste cele trei elemente
esentiale mentionate anterior — destinatii durabile,
intreprinderi durabile si turisti responsabili — si provocarile
identificate.

Partile sunt

interesate din sectorul turismului

+» Reflect impacts in costs (user and polluter
pays) - Prices should reflect the real costs to society of
consumption and production activities. This has
implications not simply for pollution but for charging for
the use of facilities that have significant management
costs attached to them.

+« Set and respect limits, where appropriate -
The carrying capacity of individual sites and wider areas
should be recognized, with a readiness and ability to
limit, where and when appropriate, the amount of
tourism development and volume of tourist flows.

+¢ Undertake continuous monitoring -
Sustainability is all about understanding impacts and
being alert to them all the time, so that the necessary
changes and improvements can be made.

3. MOVING FORWARD TOGETHER

Several stakeholders have already recognized the
importance of the sustainability challenge and are
working to improve their performance. Despite these
efforts, more progress is needed. In order to achieve
more significant results, existing — and future —
initiatives should unite their efforts and act together, in a
more visible and synergic way.

This “Agenda” aims at strengthening such a
voluntary and continuous process. It should be promoted
by all tourism stakeholders in Europe: the different
levels of government — local authorities, destination
management organizations, regions, Member States —
and the European Commission itself, businesses, tourists
and all other bodies that can stimulate, support and
influence tourism.

The tourism sector involves many different
private and public stakeholders with decentralized
competencies. It is therefore of major importance to
respect the principle of subsidiary and to work with a
bottom-up approach, involving those stakeholders who
have the competence and power to act and who are
voluntarily contributing to the implementation of the
Agenda.

That is why the focus will be placed on joint
action at the destination level but within the context of
supportive national and European policies and actions.

3.1. The role of stakeholders

The Tourism Sustainability Group created a
framework for action assigning broad responsibilities
and specific roles for the different groups of stakeholders
in implementing the agenda vis-a-vis the three above-

mentioned key elements — sustainable destinations,
sustainable businesses, and responsible tourists — and the
identified challenges.

Tourism stakeholders are called to accept these
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solicitate sd accepte responsabilititile respective si sunt
durabilitatea in calitate de potential motor pentru inovare si
crestere. Partile interesate ar trebui sd-si impartiseasca
cunostintele comunicidnd rezultatele pozitive §i negative
obtinute, in vederea consolidarii legaturii dintre obtinerea si
difuzarea cunostintelor §i punerea in aplicare a practicilor
durabile si competitive. In acest scop, partile interesate ar
trebui sa stabileascd o cooperare structurata si periodica la
nivelurile la care activeaza cel mai mult — fie la nivelul
destinatiilor, fie la nivel regional, national, european sau
international — si sd discute cu privire la durabilitate in
cadrul acestor structuri de cooperare. Un exemplu al acestui
tip de cooperare il reprezintd dialogul social dintre
angajatori §i angajati §i organizatiile care ii reprezinta.

Intreprinderile mici si microintreprinderile joaca un
rol fundamental in turismul european, insa riscd, datorita
dimensiunii lor, sa fie mai putin pregatite sa integreze
aspecte privind dezvoltarea durabila si sa le lanseze pe piata
ca parte integrantd a activitatii lor. Prin urmare, se solicita
intermediarilor relevanti sd transmitd mesajele esentiale ale
prezentei Agende catre Intreprinderile mici  si
microintreprinderi si sa faciliteze contributia acestora la
punerea in aplicare a Agendei.

3.2. Rolul Comisiei Europene

Comisia 1si recunoagste responsabilitatea de a actiona
si va pune in aplicare initiative la scard europeana in cadrul
unei abordari progresive, prin furnizarea unei valori
adaugate la nivel european catre partile interesate din
sectorul turismului, In acelasi timp respectand pe deplin
repartitia competentelor, astfel cum este prevazutd in
Tratat. Prezenta Agenda va orienta activitatile viitoare ale
Comisiei in domeniul turismului si in toate celelalte
domenii de actiune care au impact asupra turismului si
caracterului siu durabil. In acest scop, Comisia se bazeazi
pe Grupul pentru un turism durabil.

3.2.1. Mobilizarea actorilor pentru a obtine si
impartisi cunostinte

Comisia Europeand are ca obiectiv imbunatatirea
vizibilitdtii si a recunoasterii bunelor practici de catre
cetdtenii europeni s§i societate, precum si stimularea
cunoasterii si intelegerii practicilor care asociazd in mod
sinergic durabilitatea si competitivitatea.

Comisia organizeazd deja conferinte si intreprinde
studii de cercetare pentru a spori gradul de constientizare cu
privire la anumite provocari, cum ar fi facilitarea deplasarii
tinerilor, a persoanelor 1n varsta si a celor cu nevoi speciale
prin intermediul unor initiative cu caracter social si
accesibile din domeniul turismului, precum si cu privire la
metodele de lucru care ar putea fi aplicate la nivel local si
regional (de exemplu, un studiu privind impactul marilor
evenimente culturale si sportive asupra IMM-urilor axate
pe turism). In special, manualul privind spatiul de

respective responsibilities and are invited to embrace the
opportunities that the sustainability challenge offers as a
potential engine for innovation and growth.

The stakeholders should share their knowledge by
communicating the positive and negative results they
achieve on the way, in order to build a stronger bridge
between the creation of knowledge, its dissemination and
the implementation of sustainable and competitive
practices. To that end, they should build a structured and
regular cooperation at the levels where they mostly
operate — be it the destination, regional, national,
European or international one — and bring sustainability
into discussion in these cooperation structures. An
example of such cooperation is the social dialogue
between employers and employees and their
representative organizations.

Small and micro businesses play an indispensable
role in European tourism, but their size could make them
less well equipped to integrate sustainable development
aspects and market them as part of their business.
Therefore the relevant intermediaries are called to
convey the core messages of this Agenda to them and to
facilitate their contribution to its implementation.

3.2. The role of the European Commission

The Commission recognizes its responsibilities
for action and will implement initiatives at European
level with a step-by-step approach, providing tourism
stakeholders with added value at European level, while
fully respecting the division of competencies as laid
down in the Treaty. This Agenda will guide the
Commission future activities in the tourism domain and
in all other policy areas which exert an impact on
tourism and on its sustainability.

3.2.1. Mobilizing actors to produce and share
knowledge

The European Commission will aim at achieving
a better visibility and recognition of good practices by
the EU citizens and society and at strengthening the
knowledge and understanding of practices that link
sustainability and competitiveness in a mutually
reinforcing way.

The Commission is already organizing
conferences and undertaking research studies in order to
raise awareness on challenges such as facilitating travel
for youths, seniors and persons with special needs
through social and accessible tourism initiatives and on
the working methods which could be applied at local and
regional level (e.g. a study on the impact of major
cultural and sporting events on tourism oriented SMEs).
In particular, the tourism learning area handbook is a
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profesionalizare In turism reprezintd o initiativa practica
menitd sa sprijine implicarea institutiilor bazate pe
cunoagtere in cadrul unei abordari construite pe consens
care vizeazd Imbunatatirea prestarii IMM-urilor §i a
potentialului uman din sectorul turismului la nivelul
destinatiilor.

Comisia va continua sd atragd atentia actorilor
creatori de cunoastere (de exemplu, universitati, institute de
cercetare, observatori publici i privati) asupra provocarilor
durabilitatii turismului european. Aceasta va facilita
cooperarea actorilor §i va incuraja educatia formala si non-
formald in domeniul turismului. Va incuraja mobilitatea in
intreaga Europd prin sprijinirea formarii §i angajarii
transnationale, a schimburilor si dezvoltirii de metode,
materiale si continuturi de formare, inclusiv integrarea
principiilor durabilitatii in cadrul programelor de formare.

Angajamentul la nivel local si regional va fi sprijinit
prin intermediul stabilirii de aliante intre diverse tipuri de
destinatii (de exemplu, destinatii rurale, de coasta, de
munte, urbane) dedicate gestiondrii durabile instituite de
precursori si deschise participarii tuturor celorlalte parti
interesate. Comisia Europeand va sprijini consolidarea sau
crearca de platforme — utilizdnd, de asemenea, noile
tehnologii — care vor permite schimbul de invataminte in
urma bunelor sau relelor practici, precum §i imbunatatirea
colaborarii dintre sectorul turismului si alte sectoare
conexe.

Incurajarea schimbului de bune practici in materie
de gestionare durabild a destinatiilor (de exemplu,
abordarea problemei caracterului sezonier si a prelungirii
sezonului turistic) poate contribui In mod semnificativ la
competitivitatea destinatiilor turistice. Aceste platforme ar
putea permite o abordare mai specificd care sa reflecte
caracteristicile teritoriale i economice ale destinatiilor.

Forumul european anual privind turismul ofera, de
asemenea, o platformd pentru schimbul de opinii si
consolidarea colabordrii dintre toate partile interesate in
ceea ce priveste aspectele legate de relationarea durabilitatii

Pentru a consolida colaborarea cu si dintre statele
membre, rapoartele anuale trimise de acestea Comitetului
consultativ pentru turism vor fi utilizate pentru a facilita
schimbul si difuzarea de informatii privind, de asemenea,
modul in care politicile si actiunile lor protejeaza
durabilitatea turismului.

Nevoia de a cunoaste mai bine §i mai rapid evolutia
turismului in Europa poate fi satisfacuta, pe de o parte, prin
culegerea si furnizarea de date statistice si geografice, iar,
pe de alta parte, prin activitatea observatorilor existenti sau
a unor noi observatori. Astfel de informatii ar putea facilita
monitorizarea provocarilor esentiale, in special a celor
importante pentru IMM-uri in relatie cu angajarea fortei de
munca $i caracterul sezonier.

practical initiative that advocates the involvement of
knowledge-based institutions within the framework of a
consensus building approach aimed at improving SME
performance and human potential in the tourism sector at
destination level.

The Commission will further seek to drive the
attention of those actors who create knowledge (e.g.
universities, research institutes, public and private
observatories) towards the challenges for the
sustainability of European tourism. It will facilitate their
cooperation and promote the provision of formal and
non-formal tourism education. It will encourage mobility
across Europe through the support of transnational
training and work placement, of exchanges and the
development of training methods, materials and contents,
including the integration of sustainability principles in
training programs.

Local and regional levels’ engagement will be
supported through alliances between different types of
destinations (e.g. rural, coastal, mountain, urban)
committed towards sustainable destination management
set up by the forerunners and opened to the participation
of all other interested parties. The European Commission
will support the strengthening or the creation of
platforms — by also using new technologies — where
lessons drawn by good and bad practices can be
exchanged and where collaboration between tourism and
other related sectors can be improved.

The promotion of best practices exchange
towards sustainable destination management (e.g.
addressing the issue of seasonality and the prolongation
of the tourism season) can contribute in a significant way
to the competitiveness of the tourist destinations. These
platforms could allow a more specific approach
reflecting the territorial and economic characteristics of
destinations.

The annual European Tourism Forum also
provides a platform where all stakeholders can exchange
views and strengthen their collaboration on the issues
related to the links between sustainability and
competitiveness of European tourism.

In order to strengthen the collaboration with and
among Member States, their current annual reporting
through the Tourism Advisory Committee (TAC) will be
used to facilitate the exchange and the dissemination of
information also about how their policies and actions
safeguard the sustainability of tourism.

The need to know better and faster how tourism
evolves in Europe can be addressed partly through the
collection and provision of statistical and geographic
data and partly through the activity of existing or new
observatories. Such information could facilitate the
monitoring of the key challenges, especially those
important for SMEs which are linked to employment and
seasonality.
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3.2.2. Promovarea destinatiilor de excelenta

Comisia va continua sd pund in aplicare proiectul
pilot ,,Destinatii europene de excelentd” (EDEN). EDEN
promoveaza noile destinatii europene si oferd sprijin
destinatiilor care urmaresc dezvoltarea turismului intr-o
maniera in care sa asigure durabilitate sociala, culturala si
de mediu. In fiecare an, se alege o tema diferita pentru
atribuirea premiului. Comisia va facilita crearea de retele
intre destinatiile premiate, cu scopul de a inlesni schimbul
de bune practici la nivel european §i a incuraja alte
destinatii sa adopte modele similare de dezvoltare turistica
durabila.

De asemenea, Comisia va consolida imaginea si
modul in care este perceputd Europa ca destinatie turistica
de o excelentd calitate si caracterizatd de durabilitate. In
acest scop, Comisia va colabora cu Comisia europeand a
turismului §i organizatiile nationale de turism pentru a
elabora o strategic adecvatd care sa implice si utilizarea
site-ului internet dedicat destinatilor turistice europene.

3.2.3. Mobilizarea
comunitare

instrumentelor financiare

Comisia europeand recunoaste necesitatea de a
acorda sprijin financiar partilor interesate pentru a favoriza
punerea in aplicare a Agendei. Exista deja la nivel european
oportunitati n acest sens, cum ar fi posibilitatea ca statele
membre §i toate regiunile sa finanteze proiecte in domeniul
turismului  prin intermediul Fondului European de
Dezvoltare Regionald. Practicile durabile si inovatoare din
sectorul turismului constituie deja criterii prioritare in
cadrul obiectivelor diferitor instrumente financiare
europene — in special, fondurile politicii de coeziune
(Fondul European de Dezvoltare Regionald si Fondul
Social European), Fondul European pentru Agricultura si
Dezvoltare Rurald, Fondul European pentru Pescuit, Al
saptelea program-cadru CE pentru cercetare, dezvoltare
tehnologicd si demonstratie (in cadrul caruia prioritatea
esentiald privind schimbdrile climatice include impactul
asupra turismului) — precum si In cadrul programului
Leonardo da Vinci prin introducerea unei masuri specifice
pentru ucenici §i tinerii implicati in invatamantul
profesional si un proiect in desfasurare, care analizeaza si
dezvolta calificarile din sectorul turismului. Programul-
cadru pentru competitivitate si inovare (CIP) sprijina, de
asemenea, competitivitatea intreprinderilor din UE si, in
special, a IMM-urilor.

3.2.2. Promoting the excellence destinations

The Commission will continue to implement the
“European Destinations of Excellence” (EDEN) pilot
project. EDEN  promotes emerging European
destinations and offers support to those where the
development in tourism is being pursued in such a way
as to ensure social, cultural and environmental
sustainability. Every year a different theme for the award
is selected. The Commission will facilitate the creation
of networks between awarded destinations, with the aim
of facilitating the exchange of good practices at
European level and encouraging other destinations to
adopt similar sustainable tourist development models.

The Commission will also reinforce the image
and the perception of Europe as a tourist destination
characterized by high quality and sustainability. To this
end, the Commission will work with the European
Travel Commission and the National Tourism
Organizations to devise a proper strategy that will
involve also the use of the European Destination
Tourism Portal.

3.2.3. Mobilizing the EU financial instruments

The European Commission acknowledges the
need of stakeholders to financial aid with a view to foster
the implementation of the Agenda. The opportunities at
European level are already there to be seized, such as the
possibility for Member States and all Regions to finance
tourist projects through the FEuropean Regional
Development Fund. Sustainable and innovative tourism
practices are already highlighted as priority criteria in the
different objectives of the various European financial
instruments — in particular the Cohesion Policy funds
(the European Regional Development Fund and the
European Social Fund), the European Agricultural Fund
for Rural Development, the European Fisheries Fund,
the 7th EC Framework Program for Research,
Technological  Development and  Demonstration
activities (where the priority key on climate change
includes impacts on tourism) — and in the ‘Leonardo da
Vinci® program, through the introduction of a specific
measure for apprentices and young persons in vocational
training and a project currently underway, analyzing and
developing qualifications in the sector. The
‘Competitiveness and Innovation Framework Program’
(CIP) also supports the competitiveness of EU
enterprises and especially SMEs. The Commission will
facilitate the spreading of knowledge on how these
existing EU financial instruments have been and can be
used to this end by the different tourism stakeholders.
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in cadrul politicilor Comisiei

O serie de politici §i actiuni europene existente pot
avea o influentd puternici asupra turismului si a
caracterului sau durabil si pot contribui in mod semnificativ
la abordarea provocarilor esentiale. Impactul politicilor
generale, precum politica in materie de mediu, transport,
angajare sau cercetare, poate fi diferit de la un teritoriu la
altul datoritd caracteristicilor specifice fiecdrui teritoriu.
Comisia ia si va lua in continuare in considerare nevoile
diferitelor teritorii.

Participarea ampla a partilor interesate la procesul
de consultare privind viitoarea politica maritimda a UE a
demonstrat interesul si sprijinul acestora pentru actiune la
nivel european in directia unui turism maritim si de coasta
mai durabil si mai competitiv. Ca raspuns la preocuparile
manifestate, abordarea integratd a politicii maritime va
constitui baza pentru elaborarea actiunii de consolidare a
Comisia se va concentra asupra sectorului turismului de
coastd si va evalua efectele segmentelor cu dezvoltare
rapida, cum ar fi turismul de croazierd, prin examinarea
relatiilor dintre industria croazierelor, echipamentele
portuare, porturile de agrement si alte industrii maritime,
precum si efectele problemelor legate de concurenta dintre
exploatirile terestre si cele maritime din zonele de coasta.

Zonele montane necesitd politici prospective de
dezvoltare rurala care sa integreze atat cerintele de
conservare a acestui mediu natural deosebit, cat si
bunastarea durabila a locuitorilor. Comisia recunoaste
nevoia de a conserva mostenirea naturald bogata a multor
zone montane vulnerabile.

Zonele rurale investesc in  turism  pentru  a-si
diversifica economiile, necesare cresterii, ocupdrii fortei de
munca si dezvoltarii durabile. Acestea ofera adevirate
trai si locui, fie in calitate de rezervor de resurse naturale
sau ca peisaje de o deosebitd valoare. In acest context, se
impune asigurarea coerentei politicilor comunitare, crearea
de sinergii intre acestea, conservarea mediului natural si
protejarea zonelor rurale.

Turismul poate contribui, de asemenea, la
dezvoltarea durabilda a zonelor urbane prin sporirea

"""" intreprinderilor, satisfacerea nevoilor
sociale si conservarea mediului cultural si a mediului
natural. Pentru a inregistra succese in toate zonele,
destinatiile urbane trebuie sid adopte o abordare globalad
bazatd pe principiile dezvoltdrii durabile si recunoscuta si
sprijinita de politicile publice la toate nivelurile, inclusiv la
nivel european.

3.2.4. Mainstreaming sustainability and
competitiveness in Commission policies

Several existing European policies and actions
can have a strong influence on tourism and its
sustainability and can make an important contribution in
tackling the key challenges. General policies such as
environment, transport, employment or research can
have different impacts on diverse territories because of
their specific characteristics. The Commission is taking
and will take into consideration the needs of these
different territories.

The substantial response from stakeholders to the
consultation process on the future EU Maritime Policy
has demonstrated their interest and support for action at
EU level towards more sustainable and competitive
maritime and coastal tourism. In response to their
concerns, the integrated approach of the Maritime Policy
will provide the basis for elaborating further action to
enhance sustainability and competitiveness in the sector.
As a first step, the Commission will focus its attention
on the coastal tourism sector by assessing the effects of
fast growing segments such as cruise tourism, examining
the interlinks between the cruise industry, port facilities,
marinas and other maritime industries, and of issues
concerning competition between land and maritime uses
in coastal environment.

Mountain areas need prospective policies of rural
development that integrate both the conservation
requirements of this particular natural environment as
well as the sustained welfare of its inhabitants. The
Commission recognizes the need to preserve the rich
natural heritage of many of these vulnerable mountain
spaces. Rural areas are investing in tourism in order to
diversify their economies, which is necessary for growth,
employment and sustainable development. They offer
real opportunities in terms of their attractiveness as a
place in which to live and work, and their role as a
reservoir of natural resources and highly valued
landscapes. This implies the need to ensure coherence
and synergies in Community policies and to preserve the
environment and safeguard the countryside.

Tourism can also contribute to the sustainable
development of urban areas by improving business
competitiveness, meeting social needs and preserving the
cultural and natural environment. If urban destinations
are to be successful in all these areas, they must take a
global approach that is based on the principles of
sustainable development and is recognized and
supported by public policies at all levels, including the
European level.
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4.CONCLUZII

Lansarea si confirmarea oficialda a unei Agende pe
termen mediu-lung in cadrul careia toate partile interesate
ar trebui sd intreprindd actiunile necesare pentru a spori
contributia practicilor durabile la favorizarea

competitivitatii Europei 1n calitate de cea mai
atractiva destinatie turistica, este deosebit de importanta
pentru cresterea calitativa si cantitativa a turismului
europena in general si romanesc in special.
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4. CONCLUSIONS

The official launching and endorsement of a
medium-long term Agenda in which all stakeholders
should undertake the necessary steps to strengthen the
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competitiveness of Europe as the most attractive tourism
destination is very important to quantity and quality
development of European tourism generally and
Romanian tourism especially.
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